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GROUP A 

Answer any five questions.         [5x2=10] 

1. Write brief notes on the following : 
(i) Direct Marketing. 
(ii) Psychographic segmentation. 
(iii) Consumer Market and Industrial Market – differences. 
(iv) Psychological Pricing with an example. 
(v) Societal Marketing Concept. 
(vi) Samples as a tool of sales promotion. 
(vii) Product Positioning – concept. 
(viii) Brand rejuvenation meaning. 

 
GROUP B 

Answer any four questions.                   [4x10=40] 
2. (a) What do you understand by the term ‘Market’ and ‘Marketing’? 

(b) “Marketing begins and ends with the consumer.” – Discuss.    [4+6=10] 
 

3. (a) What is Company’s Marketing Environment?  
(b) Explain the components of it with a diagram.     [4+6=10] 

OR 
“Indian Consumers are changed both in social value and cultural life.” Discuss the changes you 
have observed with the Indian Consumers and their impact  on the marketing in the 21st 
Centuries.                         [10] 

 
4. What is Sales Promotion? What would you like to undertake for Trade Sales Promotion? 

[2+8=10] 
 

5. What is ‘Market-Segmentation’? Discuss the basis of Market Segmentation for the following 
products – 
(a) Mobile Phone.         [4+6=10] 
(b) Cars. 
(c) Detergents. 

 
6. What is ‘Marketing-Mix’? What are its main constituents? Are the 4P’s are sufficient elements 

of a Marketing-Mix? If not, what are the limitations?            [2+2+6=10] 
OR 

What do you understand by the term ‘Consumer-Behaviour’? What are the factors that 
influence ‘Consumer Behaviour’?       [4+6=10] 

 
7. Listed here are following products at different stages of the PLC. Prescribe strategies for each: 

(a) Digital Camera – Introductory stage. 
(b) Computer Note books – Growth stage. 
(c) Radio – decline stage. 
(d) Colour TV – Maturity stage.             [2½ x 4=10] 

 
8. Write short notes on any two. 

(a) Services Marketing Mix. 
(b) Objectives of Marketing Research. 
(c) Attributes of a good brand name. 
(d) Functions of Channel intermediaries. 
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