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Publications :
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Century, Edited By C. Jayachandran, N. Balasubramanian and S.M Dastidar,

Published by Macmillan India Limited in 1998, ISBN 0333931858

2.“Small Scale Sector and Rural Marketing: Problems and Treatment”, Alpha

Journal, Year:  2001, Published  by Asutosh College of Communications &
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4. “Change in Consumption Pattern in Rural Markets – An Empirical Study in
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6. “Instances of Gambling in Indian Politics”, Youthink, St. Xavier’s College,

Kolkata, Department of  Commerce, Vol.7, 2012 issue

7. “The Evolving Scope of Rural India”, Proceedings of 26th International

Business Research Conference , April 2014, Imperial College, London, UK,

ISBN: 978-1-922069-46-7

Paper Presented :

1. “Change In Rural Markets In India And Need For Appropriate Strategy”,

Paper presented at the Conference on Managing Economic

Liberalization in South Asia, Directions For 21st Century, Chennai

2. “An Overview of Rural Marketing Mix” : paper presented at the Two

Day International Summit organized by the Department of

Management (Commerce), St. Xavier’s College, Kolkata,    in 2013

3.  “Transition from Conventional to Renewable Energy Utilization : A

Study in West Bengal”. Paper presented at the UGC sponsored National

Conference on “Inclusive Growth, Business and Environment in India’s

Emerging Economy at St. Xavier’s College , Kolkata



4. “The Evolving Scope of Rural India”, Proceedings of 26th International

Business Research Conference , April 2014, Imperial College, London,

UK, ISBN: 978-1-922069-46-7
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1.  “Managing Economic Liberalization in South Asia, Directions For 21st

Century”, A two day International Conference at Chennai, 1998, organized

by Montclair State University

2. “Driving Momentum in Marketing Paradigm,”, A Two Day International

Summit organized by the Department of Management (Commerce), St.

Xavier’s College, Kolkata,  in 2011

3. “Global Consumerism - Mapping trajectories of Business Remodeling”, A

Two Day International Summit organized by the Department of

Management (Commerce), St. Xavier’s College, Kolkata,  in 2012

4. “Financial Reporting : Changing Paradigm”, A University Grants Commission

sponsored National Seminar organized by the Department of Commerce &

Business Administration, St. Xavier’s College, Kolkata in collaboration with

The Institute of Chartered Accountants of India in 2012



5. “The Global Entrepreneur”, A Two Day International Summit organized by

the Department of Management (Commerce), St. Xavier’s College, Kolkata,

in 2013

6. “Inclusive Growth, Business and Environment in India’s Emerging Economy”,

A University Grants Commission sponsored National Seminar organized by

the Department of Commerce & Business Administration, St. Xavier’s

College, Kolkata in collaboration with Shri Shikshayatan College , Kolkata, in

2013

7. Two Day International Conference on Emerging Perspectives in Commerce,

Economics and Management - Policies for a Better World (ICCEM 2017) on
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