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BIOGRAPHICAL SKETCH

Prof. Shaunak Roy is presently engaged as an Assistant Professor of Management at St. Xavier’s College (Autonomous),
Kolkata. He is also pursuing his doctoral studies in Management from the same institution. He is the recipient of the Fr. Paul
Joris S.J. Memorial Gold Medal Award in 2016 for securing the highest marks in the M.Com Programme. He was also awarded
the Junior Research Fellowship (JRF) Award by the UGC in 2017. An avid reader, learner and researcher, Prof. Roy has
published a host of papers in national and international journals of repute, in addition to presenting papers in multiple
conferences in India and abroad. He has co-authored a book entitled Entrepreneurship Development and Business Ethics
published by Oxford University Press. He has also been roped in as a Management Guru at BBN Times, a UK-based Media
Tech company. His research interests primarily concentrate on the versatile dimensions of Branding, Consumer Behaviour,
Organizational Behaviour and Entrepreneurship. As part of his doctoral studies in management, he is presently investigating
the differences in consumer perceptions of brand personality among urban consumers in West Bengal.

BOOK PUBLICATION

Mukherjee, A. K. and Roy, S. (2019). Entrepreneurship Development and Business Ethics. Oxford University Press.
ISBN: 978-0-19-949446-0

Roy, S., and Banerijee, S. (2015). Visual Merchandizing as an Antecedent to Impulse Buying Behaviour: An Empirical
Inquest with reference to Apparels. New Delhi: Research India Publications. ISBN: 978-93-84443-26-9

PUBLICATIONS IN PEER-REVIEWED JOURNALS

Roy, S. (2018). Horses for Courses: Are Adaptive Marketing Strategies going to work for IKEA in India? ET Cases:
Enabling Decisions, pp. 1-24; Product Code: MKTG-1-0077

Parasramka, T. and Roy, S. (2018). Understanding the Importance of Qualitative Customer Insights and its Impact
»  on Product Innovation: A Case Study of Maruti Suzuki India Limited. Journal of Marketing Vistas, Vol. 8(1); pp. 40-
50; ISSN: 2249-9067

Roy, S. and Banerjee, S. (2018). Analyzing the Influence of Ethical Marketing Practices on Consumer Purchase
»  Behaviour: A Study on Consumer Durables in India. PRIMa: Practices and Research in Marketing, Vol 9(1), pp. 1-17;
ISSN: 2230-844X

Roy, S. (2017). Scrutinizing the Factors Influencing Customer Adoption of App-Based Cab Services: An Application
of the Technology Acceptance Model. IUP Journal of Marketing Management, Vol 16(4), pp. 54-69; ISSN: 0972-6845


http://www.linkedin.com/in/royshaunak/

Roy, S. (2016). Probing into the Parameters influencing Student’s Choice of a B-School: A Case-Study of Kolkata,
India. International Journal of Science, Technology and Management, Vol 5(12), pp. 479-490. ISSN: 2394-1529

Banerjee, S. and Roy, S. (2016). Synchronizing Marketing Performance Measurement Indicators with Corporate
»  Strategy: A Conceptual Framework. International Journal of Marketing and Business Communication, Vol 5(1), pp.
43-50. ISSN: 2277-484X

Roy, S. (2016). Anatomizing the Dynamics of Societal Behaviour towards E-waste Management and Recycling
» Initiatives: A Case Study of Kolkata, India. Management and Labour Studies, Vol 41(1), pp. 1-18. DOI: 10.1177/
0258042X16649465

Das, L., Agarwal, P. and Roy, S. (2015). Cause Related Marketing Campaigns and Consumer Purchase Intentions:
» Investigating the Role of Online Social Networks. Kindler: The Journal of Army Institute of Management, Kolkata,
Vol. 15 (2), pp. 7-20. ISSN: 0973-1486

Roy, S. (2015). Knowledge Management and Organizational Learning: Objectifying a Synergetic Liaison within the
»  Learning Organization. International Journal of Knowledge Management and Practices, Vol 3(1), pp. 1-12. ISSN:

23207523

Roy, S. (2014). Reengineering Our Vision: Breaking through the Paradoxical Crisis of Unemployability. Presidency

’ Journal of Management Thought & Research, Vol. 4 (2), pp. 64-69. ISSN: 2229-5275

> Banerjee, S. and Roy, S. (2014). Examining the Dynamics of Whistleblowing: A Causal Approach. The IUP Journal
of Corporate Governance, Vol 13(2), pp. 7-26. ISSN: 0972-6853

) Roy, S. (2014). Embedding Corporate Social Responsibility into Competitive Sustainable Development Strategies:

Insights from India. Business Analyst, Vol. 35 (1), pp. 97-115. ISSN: 0973-211X

Banerjee, S. and Roy, S. (2013). On the Road to an Encyclopedic Schema of Ethical Management: A Concoction of
»  Multifarious Vedantic Philosophies. International Journal of Business Ethics in Developing Economies (IJBEDE),
Vol. 2 (1), pp. 51-57. ISSN: 2278-3172

Banerjee, S. and Roy, S. (2013). Shopping Malls and Kolkata’s Customers: An Attitudinal and Perceptual Revelation.
Interdisciplinary Journal of Management and Behavioural Sciences (IJMBS), Vol. 2 (1), pp. 107-117. ISSN: 2278-1285

PUBLICATIONS IN EDITED CONFERENCE VOLUMES

Roy, S. (2017). Does Entrepreneurship Education Successfully Inculcate Entrepreneurial Verve among
Management Students? An Empirical Investigation. In Shiri, K.P.M. (Eds.). Paradigms in Management and

»  Entrepreneurship. Paper presented at the National Conference on “Innovating Paradigms in Management &
Entrepreneurship”, organized by the Aachi Institute of Management and Entrepreneurial Development (AIMED),
Chennai, during November 25-26, 2016. Mumbai: AIMED. ISBN: 978-93-52675-87-6



Roy, S. (2016). How do Students Select a Business School in India? A Case-Based Analysis. In Gupta, K.C. and Tyagi,
N. (Eds.). Recent Innovations in Science, Technology, Management and Environment. Paper presented at 3™

»  International Conference on ‘“Recent Innovations in Science, Technology, Management and Environment”, Indian
Federation of United Nations Associations, New Delhi, December 18, 2016 (pp. 108-119). New Delhi: AR Research
Publications. ISBN: 978-93-86171-13-9

Banerjee, S. and Roy, S. (2016). Mediating Effects of Mystery Shopping on Total Consumer Experience: Indian
Insights. In Raj, J., Savio, D., Chakravarty, S.L. and Roy, S. (Eds.). Emerging Issues on Inclusive Growth, Business and

»  Environment. Paper presented at the Two-Day UGC-Sponsored National Conference on “Inclusive Growth, Business
and Environment in India’s Emerging Economy”’, St. Xavier’s College (Autonomous), Kolkata, September 6-9, 2013
(pp- 200-212). New Delhi: Regal Publications. ISBN: 978-81-8484-566-2

Roy, S. (2015). Investigating the Attitudinal Impact of Online Reviews on Consumer Purchase Decisions: The Case
of Electronic Paraphernalia. In Sharma, Y. (Eds.). Contemporary Management Practices: Creative or Dogmatic?

b  Paper presented at the International Conference on “Inclusive Growth, Business and Environment in India’s
Emerging Economy”, Jagan Institute of Management Studies, Rohini, New Delhi, February 6, 2015 (pp. 172-184).
New Delhi: Excel India Publications. ISBN: 978-93-84869-17-5

Roy, S. (2015). Gandhian Leadership: Pioneering an Indian Paradigm of A-1-Leadership. In Sharma, C.S. and Singh,
R.K. (Eds.). Transformational Leadership and Beyond. Paper presented at the National Conference on
“Transformational Leadership”, Shri Ram College of Commerce, New Delhi, April 6, 2013 (pp. 78-94). New Delhi:
Excel India Publications. ISBN: 978-93-82880-26-4

Banerjee, S. and Roy, S. (2013). The Spiritual Organization: Leadership Proclamations from the Ancient Wisdom.
In Sengupta, S. (Eds.). Integrating Spirituality and Beyond. Paper presented at the 4 International Conference on
“Integrating Spirituality and Organizational Leadership”, Xavier Institute of Management, Bhubaneswar, January
10-12, 2013 (pp. 255-267). New Delhi: ISOL Publications. ISBN: 978-81-920639-3-5

Banerijee, S. and Roy, S. (2012). Leveraging Knowledge Quotient through Online Distance Education: A Critique. In
Mitra, A. (Eds.). ICT in Higher Education: Opportunities and Challenges in the 21** Century. Paper presented at the
One-Day UGC-Sponsored Seminar on “ICT in Higher Education: Opportunities and Challenges”, St. Xavier’s College
(Autonomous), Kolkata, March 28, 2012 (pp. 39-46). Kolkata: SPS Education India Pvt. Ltd. ISBN: 978-81-924140-0-3

PUBLICATIONS IN MAGAZINES

Roy, S. (2018, June). Walmart buys Flipkart: Should Amazon be Concerned? Business Economics (Fortnightly
Business Magazine); Vol. 24(5); pp 48-50.

Roy, S. (2018, April). Looking beyond Jugaad: Time for a Corporate Renaissance in India? The Executive, Xavier’s
Management Society (XMS), Department of BBA/ BMS, St. Xavier’s College (Autonomous), Kolkata.



Roy, S. and Banthia, S. (2017, November). Analyzing the Impact of Packaging on Impulse Purchase Behaviour.
» YouThink, Vol. 12, Xavier’s Commerce Society (XCS), Department of Commerce, St. Xavier’s College (Autonomous),
Kolkata. ISSN: 2347-6222.

Banerjee, S., and Roy, S. (2017, January). Chasing Dreams of Intellectual Dominance and Beyond: The Jesuit
Manifesto. The Xaverian: Annual Magazine, St. Xavier’s College (Autonomous), Kolkata.

Banerjee, S., and Roy, S. (2016, March). Shifting the Ball to the Marketer’s Court: An Academic Inquest. Inertia
Souvenir (Theme Article), Department of Management, St. Xavier’s College (Autonomous), Kolkata.

Banerjee, S., and Roy, S. (2015, March). Marketing Knowledge in the 21st Century: A Fleeting Fad or the Boulevard
» to Success? Inertia Souvenir (Theme Article), Department of Management, St. Xavier’s College (Autonomous),

Kolkata.

Banerjee, S., and Roy, S. (2014, March). Lights...Sound... Camera... Action... Inertia Souvenir (Theme Article),

’ Department of Management, St. Xavier’s College (Autonomous), Kolkata.

> Roy, S. (2014, January). Brand Equity of a Xaverian. The Xaverian: Annual Magazine, St. Xavier’s College
(Autonomous), Kolkata.

) Banerjee, S., and Roy, S. (2014, January). Towards a Holistic Edifice of Academic Excellence. The Xaverian: Annual
Magazine, St. Xavier’s College (Autonomous), Kolkata.

) Roy, S. (2014, January). Invest in India! The Executive, Xavier’s Management Society (XMS), Department of BBA, St.

Xavier’s College (Autonomous), Kolkata.

PAPER PRESENTATIONS AT NATIONAL & INTERNATIONAL CONFERENCES

Pioneering Environmental Sustainability through Technological Innovation: A Case-Based Approach. Paper
» presented at the International Conference on Sustainability Development - A Value Chain Perspective, organized by
the Management Development Institute (MDI), Murshidabad during September 7-8, 2018.

Horses for Courses: Are Adaptive Marketing Strategies going to work for IKEA in India? Case Study presented at
» the 4™ FLAME International Conference on Research and Teaching Cases, organized by Flame University, Pune
during June 21-22, 2018.

Determining the Personality of Consumer Durable Brands using Geuens et al.’s Brand Personality Scale: A Study
» Paper presented at the 4" Doctoral Colloquium and VGSoM Research Scholars’ Day, organized by the Vinod Gupta

School of Management, Indian Institute of Technology (1IT), Kharagpur during March 14-15, 2018.

Cross-Cultural Differences in Consumer Perception of Brand Personality between West Bengal and Bangladesh: A
Systematic Review of Literature



Paper presented at the Two-Day International Conference on “Innovative Business Practices in a VUCA World”,
organized by the Department of Commerce and Business Administration, St. Xavier’s College (Autonomous),
Kolkata during January 5-6, 2018.

Analyzing the Correlates of Upstream Marketing and Insight-Based Innovation: A Case Study of Maruti Suzuki India
Ltd.

Paper presented at the International Marketing Conference (MARCON 2017), organized by the International
Management Institute (IMI), Kolkata during December 18-19, 2017.

Exploring the Potential of Neuromarketing as a Marketing Implement: A Review of Existing Literature

Paper presented at the Two-Day International Conference on “Emerging Perspectives in Commerce, Economics and
Management”, organized by the Department of Commerce and Business Administration, St. Xavier’s College
(Autonomous), Kolkata during November 2-3, 2017.

Impact of Ethical Marketing Practices on Consumer Purchase Behaviour: A Study of Select Consumer Durables in
India

Paper presented at the International Conference on “Responsible Marketing”, organized by the Xavier School of
Management (XLRI), Jamshedpur, during January 23-24, 2017.

Probing into the Parameters influencing Student’s Choice of a B-School: A Case-Study of Kolkata, India.
Paper presented at the 3™ International Conference on “Recent Innovations in Science, Technology, Management
and Environment”, organized by Conference World, IFUNA, New Delhi, on December 18, 2016.

Impact of Pay Satisfaction on the Performance of College Teachers: Empirical Evidence from Kolkata, India.
Paper presented at the 7" International Conference on “Global Information and Business Strategies”, organized by
Gitarattan International Business School (GIBS), New Delhi, during December 16-17, 2016.

Does Entrepreneurship Education Successfully Inculcate Entrepreneurial Verve among Management Students? An
Empirical Investigation.

Paper presented at the National Conference on “Innovating Paradigms in Management & Entrepreneurship”,
organized by the Aachi Institute of Management and Entrepreneurial Development (AIMED), Chennai, during
November 25-26, 2016.

Examining the Factors influencing Customer Adoption of App-based Cab Services: An Application of the
Technology Acceptance Model (TAM).

Paper presented at the 1** International Conference on “Innovative Brand Building through Digital Marketing”,
organized by the International Management Institute (IMI), New Delhi, during January 29-31, 2016.

Anatomizing the Dynamics of Societal Behaviour towards E-Waste Management and Recycling Initiatives: A Case
Study of Kolkata, India.

Paper presented at the National Conference on “E-Waste Management”, organized by the Xavier School of
Management (XLRI), Jamshedpur, during January 13-14, 2016.



Cause Related Marketing Campaigns and Consumer Purchase Intentions: Investigating the Role of Online Social
Networks.

Paper presented at the National Conference on “Skilling for Tomorrow”, organized by Army Institute of
Management (AIM), Kolkata, on October 21, 2015.

Repercussions of the Devaluation of the Chinese Renminbi on the Balance of Trade in India: An Exploratory
Analysis.

Paper presented at the UGC-Sponsored National Seminar on “Application of Statistical Tools in Research and Data
Analysis”, organized by Deshbandhu College for Girls, Kolkata, on October 6, 2015.

Investigating the Attitudinal Impact of Online Reviews on Consumer Purchase Decisions: The Case of Electronic
Paraphernalia (Adjudged 2" Best Paper Award).

Paper presented at the International Conference on “Contemporary Management Practices: Creative or Dogmatic?”
organized by Jagan Institute of Management Studies (JIMS), New Delhi, on February 6, 2015.

Attitudinal Impact of Cause-Related Marketing on Brand Equity and Consumer Purchase Intention: An Exploratory
Analysis.

Paper presented at the 5" Annual International Conference on “Innovations and Best Practices in Business, Human
and other Earth Resources Management”, organized by the Indian Institute of Social Welfare and Business
Management (IISWBM), Kolkata, during January 15-16, 2015.

Synchronizing Marketing Performance Measurement Indicators with Corporate Strategy: A Conceptual
Framework.

Paper presented at the International Marketing Conference on “Emerging Markets, Evolving Perspectives”,
organized by the International Management Institute (IMI), Kolkata, during December 16-17, 2014.

Probing into the Attitudinal Variances between Private Label and Generic Brands: An Exploratory Analysis.
Paper presented at the International Marketing Conference on “Emerging Markets, Evolving Perspectives”,
organized by the International Management Institute (IMI), Kolkata, during December 16-17, 2014.

The Dimensionalities and Determinants of Pay Satisfaction: An Investigation of Bank Employees in Kolkata.
Paper presented at the UGC-Sponsored National Seminar on “Re-imaging India: Challenges and Opportunities in
Finance, Management and Policy Making”, organized by the Department of Commerce and Business Administration,
St. Xavier’s College (Autonomous), Kolkata, during September 19-20, 2014.

Developing a Liaison between CSR and Environmental Sustainability in India: A Case-based Analysis.
Paper presented at the UGC-DEB National Seminar on “Changing Scenario in Indian Business Environment”,
organized by Netaji Subhas Open University, Kolkata, during August 8-9, 2014.

Establishing an Ethical Workplace Culture and Climate—Lessons from Wipro Limited.

Paper presented at the UGC-DEB National Seminar on “Changing Scenario in Indian Business Environment”,
organized by Netaji Subhas Open University, Kolkata, during August 8-9, 2014.



Downsizing Corporate Anorexia through Personnel Selection and Performance Modelling: A Meta-Analytic
Approach.

Paper presented at the International Conference in Human Resource Management on “HR Leadership: People,
Process, Practice”, organized by the Indian Institute of Social Welfare and Business Management (IISWBM), Kolkata,
during February 6-7, 2014.

Mediating Effects of Mystery Shopping on Total Customer Experience—Indian Insights.

Paper presented at the UGC-Sponsored National Conference on “Inclusive Growth, Business and Environment in
India’s Emerging Economy”’, organized by the Department of Commerce and Business Administration, St. Xavier’s
College (Autonomous), Kolkata, during September 6-7, 2013.

An Inquiry into the Dimensions, Antecedents and Consequences of Whistleblowing—An Ethico-Moral Approach.
Paper presented at the International Conference on “Cost Consciousness, Sustainability, Governance and
Development”, organized by Gaeddu College of Business Studies (GCBS), Bhutan, during June 11-12, 2013.

Personal Branding in the Indian Political Milieu—A Comparative Case Study.
Paper presented at the National Seminar on “Changes and Challenges in the Global Business Scenario”, organized
by the Institute of Business Management, Jadavpur University, Kolkata, during May 3-4, 2013.

Actualizing a Structural Relationship between Knowledge Management and Organizational Learning.
Paper presented at the 2" International Conference on “Enhancing Organizational Value through HR”, organized
by ICFAI Business School (IBS), Hyderabad, during April 11-12, 2013.

Gandhian Leadership—Pioneering an Indian Paradigm of A-1-Leadership.
Paper presented at the National Conference on “Transformational Leadership” organized by Shri Ram College of
Commerce, New Delhi, on April 6, 2013.

Rationalizing and Modelling the Antecedents and Precedents of Human Behaviour—A Conceptual Framework.
Paper presented at the International HR Conference on “HR Next-Focus, Engage, Align” organized by the Indian
Institute of Social Welfare and Business Management (IISWBM), Kolkata, during February 27-28, 2013.

The Spiritual Organization—Leadership Proclamations from the Ancient Wisdom.
Paper presented at the 4™ International Conference on “Integrating Spirituality and Organizational Leadership”
organized by the Xavier Institute of Management (XIM), Bhubaneswar, during January 10-12, 2013.

Pioneering a Neural Nexus betwixt Marketing and the Social Consumer: A Constellation of Neuromarketing
Rudiments.

Paper presented at the 2" International Marketing Conference (MARCON) organized by the Indian Institute of
Management (1IM), Calcutta during December 28-30, 2012.

Leveraging Knowledge Quotient through Online Distance Education—A Critique.
Paper presented at the UGC-Sponsored Seminar on “I.C.T. in Higher Education: Opportunities and Challenges in the
21°t Century” organized by St. Xavier’s College (Autonomous), Kolkata on March 28, 2012.



PARTICIPATION IN CONFERENCES/ MDPs/ FDPs/ WORKSHOPS

Branding: The Retro Style—A Fusion of the Past and the Present Consumer Trends.
Paper presented at Inertia 2012 on “Global Consumerism—Mapping Trajectories of Business Remodeling”” organized
by the Department of Management, St. Xavier’s College (Autonomous), Kolkata during March 19-20, 2012.

A Discourse on the Ethico-Moral Auditing Convention for Re-Engineering the Enterprise.
Paper presented at the UGC-Sponsored National Seminar on “Financial Reporting: Changing Paradigm”, organized
by the Department of Commerce, St. Xavier’s College (Autonomous), Kolkata during February 3-4, 2012.

In Pursuit of a Liaison Framework betwixt the Academia and the Industry: A Normative Approach.

Paper presented at the International Seminar on “Search for a Holistic Combination of Agriculture, Industry and
Education”, organized by the Department of Commerce and Business Administration, St. Xavier’s College
(Autonomous), Kolkata on December 8, 2011.

2-Weeks (14-Days) FDP on “Teaching Entrepreneurship”
Organized by the Entrepreneurship Development Institute (EDI), Kolkata under DST-NIMAT Project (Government of
India) 2018-19, during December 3-14, 2018.

FDP on “Teaching and Practicing Entrepreneurship in Higher Educational Institutions”
Organized by the Department of Management, St. Xavier’s College (Autonomous), Kolkata on November 20, 2018.

Two-Day Workshop on “Big Data Analytics using R Programming”’
Organized by the Institute of Business Management (IBM), Jadavpur University, Kolkata during April 20-21, 2018.

6" Case Method Workshop
Organized by the Case Research Center, Indian Institute of Management (1IM), Calcutta during March 5-6, 2018.

FDP on “Goods and Services Tax”
Organized by the Department of Commerce, St. Xavier’s College (Autonomous), Kolkata on December 20, 2017.

FDP on “State of Indian Economy”’
Organized by the Department of Commerce, St. Xavier’s College (Autonomous), Kolkata on August 28, 2017.

Doctoral Summer School on “Action Research”
Organized by the Indian Institute of Management (I1IM), Calcutta during May 20-23, 2017.

FDP on “Responsible Marketing”
Organized by the Xavier School of Management (XLRI), Jamshedpur during January 21-22, 2017.

FDP on “E-Commerce, Social Media and Marketing”
Organized by the International Management Institute, Kolkata on January 7, 2017.



UGC-Sponsored One-Day National Conference on “Redefining Business Vision: Issues and Challenges”
» Organized by the Department of Commerce and Business Administration, St. Xavier’s College (Autonomous),
Kolkata on March 19, 2016.

Seven-Day UGC-Sponsored National Level Faculty Development Program: Workshop on Research Methodology
using SPSS

Organized by the Department of Commerce and Business Administration, St. Xavier’s College (Autonomous),
Kolkata during October 1-8, 2015.

State Level One-Day Seminar on “New Companies Act 2013”
Organized by the Department of Commerce and Business Studies, AJC Bose College, Kolkata on October 7, 2015.

UGC-Sponsored One-Day National Symposium 2015 on “Overcoming Challenges for Sustainable Corporate
Excellence”

Organized by the Department of Commerce (UG and PG), St. Xavier’s College (Autonomous), Kolkata on March 21,
2015.

International Workshop on “Facilitating Ethics Education in Technical/Business Schools”
Organized by the Indian Institute of Management (1IM), Calcutta during February 17-18, 2014.

MDP on “Enhancing Managerial Consciousness through Ancient Scriptures: Dealing with Decisional Dilemma”
Organized by Heritage Business School, Kolkata during July 19, 2013.

St. Xavier’s Global Earth Summit: An International Conference on “A Sustainable Earth, Nihil Ultra (Nothing
Beyond)”
Organized by the Department of Environmental Studies, St. Xavier’s College (Autonomous), Kolkata during March
11-12, 2011.

Intaglio 2009-10, International B-School Meet of IIM Calcutta
Organized by Indian Institute of Management (IIM), Calcutta, during January 7-8, 2010.

UGC-Sponsored National Seminar on “Governing Business in the 21st Century—Opportunities and Challenges”
» Organized by the Department of Commerce and Business Administration, St. Xavier’s College (Autonomous),
Kolkata during December 16-17, 2010.

PROFESSIONAL ACCOMPLISHMENTS

» Appointed as a Company Guru at BBN Times, a UK-based Media Tech company since January 2018.



INVITED SPEAKER/ RESOURCE PERSON

Served as the Joint Convener at the Two-Day International Conference on “Emerging Perspectives in Commerce,
Economics and Management”, organized by the Department of Commerce and Business Administration, St. Xavier’s
College (Autonomous), Kolkata during November 2-3, 2017

Appointed as the Professor-in-Charge of the Xavier’s Commerce Society (XCS) at St. Xavier’s College (Autonomous),
Kolkata since July 2017.

Appointed as a Working Committee Member of the Consultancy Cell at St. Xavier’s College (Autonomous), Kolkata
since May 2017.

Served as a Professional Content Writer (Website/ Blog) for companies such as Bhagirathi Neotia Woman and Child
Care Centre (BNWCCC), Akademics Institute. Cute Jute and East Bengal Jewellery House.

Acted as a Corporate Knowledge Assistant for companies and institutions such as Bhagirathi Neotia Woman and
Child Care Centre (BNWCCC), James Warren Tea Limited, Ubique Systems Pvt. Ltd., Indian Institute of Social Welfare
and Business Management (IISWBM) and West Bengal University of Technology.

Served as a Creative Designer (Print) for companies and institutions such as RR Kaizen, Akademics Institute, Reading
Right, East Bengal Jewellery House and St. Xavier’s College (Autonomous), Kolkata.

Acted as a Marketing/ Social Media Consultant for companies and institutions such as RR Kaizen, Akademics
Institute, East Bengal Jewellery House and Bhagirathi Neotia Woman and Child Care Centre (BNWCCC).

Invited as a Keynote Speaker to deliver a special session for the Class XI students of Don Bosco School, Liluah on
November 30, 2018 (Theme of Deliberation: Stimulating Entrepreneurship and Innovation in the iGeneration).

Delivered a special talk as a Resource Person on “There is No Luck: Only Good Marketing” organized by the
Department of Commerce, St. Xavier’s College (Autonomous), Kolkata on March 13, 2017.

Conducted a seminar session on “Consumer Genius” organized by the Department of Commerce, St. Xavier’s
College (Autonomous), Kolkata on March 13, 2017.

Delivered a special talk on “Unlocking the Buying Brain: A Neuromarketing Perspective” as a guest speaker during
Inertia: Vol. 5, organized by the Faculty of Management, Department of Commerce, St. Xavier’s College
(Autonomous), Kolkata on March 18, 2015.

Delivered a special talk on “The Kolaveri Phenomenon: How Viral Marketing and Social Media are pivotal to 100-
crore Bollymark” as a guest speaker during Inertia: Vol. 5, organized by the Faculty of Management, Department of
Commerce, St. Xavier’s College (Autonomous), Kolkata on March 27, 2014.



Delivered a special talk on “At the Crossroads: Making the Perfect Career Choice” as a guest panelist during Edu-
Summit 2013, organized by Akademics Institute, Kolkata.

PROFESSIONAL MEMBERSHIPS

» Life Member of the Indian Commerce Association (ICA) since 2018.

» Member of the Society of Technical and Management Professionals (STMP) since 2013.
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