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Course description/objective  

• Introduction to the principles and practices in print 

media 

• Introduction to the principles and practices in new media 

• Hands on experience of handling the two media 

 

Syllabus  PAPER I 

 

PRINT AND NEW MEDIA  

 

Module I: Print Media  (Approx 30 classes) 

Introduction to journalism 

Brief history of Indian print journalism 

Media laws related to Print journalism 

News: Concept and Writing    

Edit and Op-Ed pages 

Features & Articles  

Columns & Columnists 

Print Media Advertising and Circulation  

Cross media ownership  

Challenges and Issues in contemporary Print journalism 

 

Module II:  New Media (Approx 20 classes) 

Evolution of New Media   

Features and characteristics of new media 

Digital Space  

Cyber Crimes 

Cyber Laws      

New Media and development, E-Governance and E-Commerce

   

      

Practical  (Approx 28 classes) 
News Writing, Page Designing 

Web page Designing                                          
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Evaluation  

 

 

Theory:60 

Practical:40 

     

                 

 

 


